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DCL: Panalgan is honored ” Famous Brand in 2018”

Panalgan - the product line of Cuu Long Pharmaceuticals Joint Stock Company is
honored “Famous Brand in 2018”.

On April 21, 2018, the “Famous Brand” award ceremony organized by the International
Infellectual Property Institute in collaboration with the Vietham Entrepreneurs Sciencific
Uninon was held at Au Co Theater (Hanoi) to honor the Famous Brand in 2018. This is a market
survey program aimed at evaluating and ranking reputable frademarks and brands, which
are governed by Article 75 of the Intellectual Property Law.

At this year's Famous Brand Awards, Panalgan - the product line of Cuu Long
Pharmaceuticals Joint Stock Company was honored by the Organizing Committee of the
award to receive the trophy and certificate of Famous Brand in 2018.
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Panalgal of Cuu Long Pharmaceuticals JSC is very familiar and prestigous with consumers,
pharmacies and hospitals in the provinces and cities of Vietham. The Panalgan line of Cuu
Long Pharmaceuticals is produced on modern lines imported from Canada and South
Korea, with the quality of materials following United States Pharmacopoeia (USP), and it has
an analgesic, anfipyretic, and pain-relief effect, which is very quick and effective.

Panalgan product honored at “Famous Brand in 2018” award is a milestone, marking the
endless efforts of the staffs of Cuu Long Pharmaceutical JSC.

With more than 40 years of operation in the pharmaceutical sector of Vietham, since
becoming a member of FIT Group, the parent company has invested and strategically
positioned DCL to become the leading pharmaceutical company in Vietham, with the
mission to connect and improve the lives of the Viethamese community through optimal
health solutions. Apart from Panalgan products, the Board of Directors and staffs of the
company will make greater efforts to bring more products of Cuu Long Pharmaceuticals to




dominate the pharmaceutical market of Vietnam, to bring the name of Cuu Long to
become a familiar and prestigous name in the hearts of Viethamese consumers.

FIT Cosmetics: Tero appeared on VTV1 noon
business finance newsletter

As part of the FIT Cosmetics brand development series, Tero neutral liquid detergent
has been featured in the VTV1 lunchtime Financial News. This activity has helped Tero
fo consolidate its name and brand identity to Vielnamese consumers.

The lunchtime Financial News on VTV1 always updates the latest economic news on the
market and get the attention of many people watching TV. Therefore, FIT Cosmetics JSC has
selected the lunchtime news to promote and strengthen company’s Tero brand to
consumers nationwide.

Vivi

Tero neutral liquid detergent is one of the main products of FIT Cosmetics JSC. It is able to be
used for both hand washing and machine washing (Top load and Front Load) with a pH
value of 7, which is friendly to the skin will also not harm your washing machine. Ultra Clean
technology dislodges stubborn stains 3 times more than conventional laundry detergent. In
addition, the natural fragrance in the detergent will help to prevent you from getting stinky
on clothes during rainy days.

With proper investment and right orientation from the parent company, FIT Group, Board of
Directors and all FIT's staffs are constantly striving to reach the goal of bringing Tero into the
Top § in Home Care ( Family Care) Industry in Vietnam, thereby fulfilling the mission to
connect and improve the lives of consumers with products and services of superior value.




Westfood - Focus on developing raw material
plantation areas, increasing competitiveness

In 2017, looking at Westfood’s business indicators, it can be seen that Westfood is
making more and more breakthroughs. Especially the development of its own raw
material plantation areas will confribute many positive changes fo the company’s
production and business activities.

In 2017 Westfood achieved gross profit of VND656.3 billion, rose by VND18.1 billion, equivalent
to an increase of 90% compared to 2016; after-taxed profit reached VND17.49 billion, rose
by VND 8.47 billion, an increase of 94% compared to that of 2016. Facing the fierce
competition from new enterprises, in order to achieve this result, Westfood has selected
products that have the advantage of prestige and quality to provide the market, at the
same time focusing on the key market — Japan, the country that requires the strictest quality
standards in the world. It is the reason why they have been sold af the good price. In addition,
the company also has a long-term plan to actively reserve raw materials for production and
business activities in the off-season-months. Besides, Westfood effectively manages input
materials through the search and construction of reputable suppliers, ensuring 100% for
stable quality of inputs, meeting high standards of export fo up markets with the most
competitive price on the market, especially take the inifiative in own raw material sources.

Westfood pineapple raw material areas




Realizing that developing a stable and sustainable raw material plantation area is one of the
vital conditions for the development of enterprises which operate in the field of fruit import
and export like Westfood, the Board of Directors, under the direction, instruction and
investment of the parent company - FIT group, has focused on the development of its own
raw material plantation areas from the end of year 2015, Westfood now owns pineapple,
papaya and cucumber fields, and will confinue to invest in expanding its raw material areas
in the coming years. The success of testing plantation of MD2 pineapple variety in its own
raw material plantation area has been a lever for Westfood to keep pursuing the strategy
which aims to expand the material areas. Especially the MD2 pineapple material plantation
area has contributed to new breakthroughs in the market. This result is the evidence showing
the right investment, as well as expressing the enthusiasm and aspirations of the Board of
Directors on the journey to raise the brand of Vietham's agricultural products.

In 2018, based on the results which achieved in 2017, the business plan in 2018 is set with net
sales of VND376.524 billion, equivalent to 38% increase and after-taxed profit of VND24.579
billion, equivalent to 40% increase compared to 2017. Accordingly, Westfood confinues to
implement the proposed development strategy for the period 2014 — 2019 which attempts
to increase production capacity, improve and develop new products, expand investment,
mMaintain stable business performance, ensure the capacity to satisfy the great orders from
foreign partners and improve profit margins. SO as to achieve the expected results of the
roadmap to help Westfood to reach a deep and sustainable development, the expansion
and development of the raw plantation material area are important factors. They play
important role in making Westfood one of the enterprises which own the top agricultural
export product material plantation area in the Mekong Delta and of the country.

From the fime of becoming a subsidiary of FIT Group, receiving investment and strategic
planning from the parent company, Westfood is increasingly transforming itself with
remarkable progress. With the advantage of raw material areas, modern machinery which
meet international standards, quickly catching and anticipating the market tfrend, the Board
of Directors and all Westfood employees will make more efforts, overcome all difficulties then
make the brand name of Westfood become a reputable brand, a reliable partner of
customers around the world.




Get excited with the biggest summer promotion
“OPEN CAP WIN BIG PRIZE” from FIT Consumer

Desire to break the bottled water market this summer, from 15/5/2018 to 31/7/2018,
FIT Consumer JSC has launched a promotion program for our bottled water lines
including: Danh Thanh, Vikoda, iMen with hundreds of valuable rewards.

Summer is coming soon and the market of bottled water heats up due to the constantly
increasing demand of Viethamese for bottled water products. This is also the time of infense
competition between brands target to access the customer demand and dominate the
bottled water market. Understanding this, FIT Consumer JSC has launched a special
promotion called “OPEN CAP, WIN BIG PRIZES”, whereby when purchasing any bottled
water products under the brand name including Danh Thanh, Vikoda and iMen and find out
winning message underneath the cap, you will have the opportunity to win instantly
awesome prizes such as Smart TV Sony 49 “, Samsung J7 Prime, the phone cards with the
total number of hundred prizes.
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The program runs from May 15, 2015 to the end of July 31, 2018. Through this promotion, FIT
Consumer wishes to seize the opportunity for beverage brands and products which are
distributed by the company to penetrate deeper info the market, meet the needs of
consumers and breakthroughs in sales volume.




Promotional products in the program “OPEN CAP WIN BIG PRIZE”

Among thousands of beverages on the market, FIT Consumer’s boftled water products for a
long time have resonated and gained great sentiment from Vietnamese consumers with
many prestigious awards such as Vietnam Quality Award, Vietham Golden Star Award,
Vietnamese Strong Brand Name, Brand famous for community protection and development.
As a subsidiary of FIT Group, in the process of operation, FIT Consumer always makes effort to
provides consumers with diverse and valuable products fogether with the desire to care and
improve the health of Vietnamese people. This is also the orientation and strategic vision of
FIT Consumer as well as the member companies in the FIT Group. The launch of the “OPEN
CAP, WIN BIG PRIZE” promotion this fime is not only a chance for products distributed by FIT
Consumer to become more familiar with consumers, but also to send profound gratitude to
customers who have always trusted and supported FIT Consumer in the past.

FIT Cosmetics: Dr.Kool Kids toothpaste launch
promotion to celebrate the International
Children’s Day

To celebrate the International Children’s Day, FIT Cosmetics has launched a special
promotion for Dr. Kool Kids toothpaste from June 1, 2018 to June 30, 2018.

Taking care of children’s oral health is always major priority and special attention of
Vietnamese families. With distinctive and outstanding features, Dr.Kool Kids toothpaste from
FIT Cosmetics is the top choice for parents who are looking for the best oral care product
for their children.

Produced with modern Korean technology, as a product contains 100% Xylitol, Dr.Kool Kids
toothpaste boosts the antibacterial ability to prevent tooth decay effectively and make




children’s teeth stronger. With ingredients free of fluoride, Dr. Kool toothpaste is extremely
safe and leave no side effects to the children’s health when they unintentionally swallow it
during brushing. Especially, with its unique non-spicy formula and natural fruit scent, Dr.Kool
Kids is suitable for children’s interests and stimulates them to brush teeth more often.

With willing to repay the consumer’s trust for the Dr. Kool Kids product, on the occasion of
International Children’s Day 01/06, FIT Cosmetics officially launches a “super special”
promotion for children starting from 01/06/2018 to 30/06/2018. In specific:

o Buy 01 tube of Dr.Kool Kids toothpaste 75g (strawberry, orange or banana flavor) to
get 01 pretty 10-point-pencil.

o Buy 01 Combo of Horsefish Toothbrush and Dr.Kool Kids toothpaste 75g (strawberry
and orange flavor) to get 01 box 6-color-clay.
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Since its first appearance in the market, Dr. Kool Kids in particular and FIT Cosmetics’
products in general have always been highly valued and tfrusted by consumers. With the
strategy to develop product in line with the needs of each type of consumer, the products
of FIT Cosmetics are diverse from type to design in order to meet the increasing demand of
consumers. Nowadays, the consumer goods industry is one of the key industries, which is
the focus of the investment strategy of FIT parent company. Therefore, with strong
investment from FIT Group, FIT Cosmetics is gradually rising and dominating the market, aim
at becoming one of the leading cosmetics companies in Vietnam. To achieve that goadl,
the Board of Directors and all FIT Cosmetics staffs have been working hard to fulfill the
mission of connecting and improving the lives of Vietnamese consumers through superior

value products and services.

FIT cosmetics: This summer, be white, not sun-
scared with NUWHITE




FIT Cosmetics is going explode this summer with program “This summer, be white, not
sun-scared with NUWHITE” launching for only this May.

With desire to express gratitude to our customers — who has been frusted and using NUWHITE
product lines, from 1¥May 2018 FIT Cosmetics has infroduced promotion program
named “This summer, be white, not sun-scared with NuWHITE”. \Nhereby, when
purchasing any product of NUWHITE in promotion list, customers will be awarded one of the
following presents: Bio Hand Wash Dr. Clean, high-end bath tower, dry hand wash Dr. Clean,
Dr. Kool Herbal Toothpaste.

Program is applied country wide for products of NUWHITE including NUWHITE Spa 7409,
NUWHITE Yogurt 760g, NUWHITE Goat 1.2L, NuWHITE Yogurt 370g. NUWHITE Goat 650g.

NUWHITE is derived from the desire to be a whitening shower gel which lightens the dark skin
areas and eliminates melanin on your skin, makes skin become smooth and be whitened
naturally by combining with the method of traditional milk bath of royal families in the past.
NUWHITE possesses outstanding features such as: natfural fragrance; offering skin soft,
moisture, smooth feeling after bathing; suitable for all skin types, no irritation; stimulating cell
renewal, whitening and tightening skin, preventing aging; facilitating to maximize skin
hydration, and nourishing skin effectively especially in this hot period.
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NuWHITE has many lines and fragrance fo suit every need of customers

The success of NUWHITE shower gel in particular and personal care products like Dr.Clean
hand wash, Dr.Kool toothpaste etc., in general has once again confirmed the right direction
of FIT when put focus on consumer goods — a potential promising commaodity in Vietham.

Considering reputation as the foundation, seeing the quality as a measure of value, FIT
Cosmetics with the NUWHITE shower gel line is increasingly building frust in consumers, in the
effort fowards the goal of becoming a trusted companion who cares and protects the skin




of Vietnamese women. This is also a long-term strategy set by FIT Group’s parent company
for FIT Cosmetics to bring FIT Cosmetics to the top five in consumer goods industry in Vietnam
with the mission of connecting and improving the lives of Vietnamese consumers by superior
value products and services.

FIT Cosmetics: Protect hands, clean up 99.9%
of bacteria by biotechnology from BioClean

In May 2018, FIT Cosmetics launches the program “Protect hands, clean up 99.9% of
bacteria by biotechnology” with Dr.Clean products.
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In order to give consumers the opportunity to experience and use Dr.Clean Bio-Hand Gel, FIT
Cosmetics has launched the program “Protect hands, clean up 99.9% of bacteria by
biotechnology “ from 1/5/2018 to 31/5/2018 on a national scale. Come to the program, when
customers buy 01 Hand wash gel with Apple, Strawberry or Melon fragrance will be awarded
immediately a multi-functional towel.

Dr.Clean is a hand wash milk brand that has been presented for more than 10 years in
Vietnam market and has conquered consumers with many outstanding features. Dr.Clean
new anti-bacteria hand gel with advanced technology BioClean, which contains 100%
natural enzymes from Nano Cucurmin, will helps to quickly clean 99.9% of harmful bacteria
daily that our hand carry such as: Ecoli bacteria which causes diarrhea. In addition, Dr.
Clean’s Bio hand gel eliminates 9 bad smells on the hands of housewives such as greasy
smell, smell from fishes, and so on. At the same time, hand gel with a pH of 7.0 help skin feel
soft, comfortable and not irritated after use.
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With the mission of taking care of and protecting the health of the Vietnamese family from
hand-fransmitted diseases, together with its product diversification strategy, FIT Cosmetics
has invested more and more in the research and development of many products. The new
Dr.Clean bio hand gel is an evidence.

Looking towards to become the Top 5 Leading Companies in the FMCG market, up to now,
this goal has been well implemented by FIT Cosmetics in accordance with the direction that
the parent company, FIT Group has planned. Currently, the products of FIT Cosmetics such
as Tero dishwasher, deftergent and softener kit; Rocket insect spray; Nuwhite Skin Care
Shower Cream; Dr.Kool toothpaste line are trusted by consumers because of the outstanding
features that are very safe for the health of users. With continuous efforts to fulfill the mission
to connect and improve the lives of Viethamese consumers through its superior value
products and services, FIT Cosmetics is undoubtedly the number one choice for consumers
in the future.

FIT Cosmetics: Smart consumers choose the
right Dr.Clean products on the market

If not paying careful attention fo the packaging, labels, consumers are easy fo get
confused among the brands on the market whose products are similar fo Dr. Clean
product of FIT Cosmetics.

Dr.Clean is a brand of hand washing gel from FIT Cosmetics, has been present for more than
10 years in the Vietnamese market and has made a great resonance in the hearts of
Viethamese consumers. With the optimal use of antibiotics, Dr.Clean destroys 99.9% of
harmful bacteria, especially E. coli causing diarrhea. The product has many natural scents
from flowers and fruits to meet the diverse needs and preferences of consumers.




However, nowadays in the market there have been products with packaging, labels similar
to Dr.Clean which cause confusion to consumers. Not to mention, the names of these brands
usually start with Dr. and the latter is similar to the “Clean” of FIT Cosmetics which makes the
consumers mistake them for Dr. Clean of FIT Cosmetics if not paying careful afttention.

Dr.Clean of FIT Cosmelics

Mr. Tam, Hanoi, said: “My family has been using Dr.Clean’s products for a long time, so when
seeing those products with my own eyes, | have to pay close attention to them to see the
difference.”

As a subsidiary of FIT Group, FIT Cosmetics’ products are becoming more diversified in types
and models, which are widely trusted and expected by consumers. Since its establishment,
FIT Cosmetics’ Board of Directors and all employees have been trying their best to connect
and improve the lives of Viethamese consumers through the products and services of
superior value as the parent company has oriented. Therefore, FIT Cosmetics always puts the
customer’s experiences on the top and desires to protect the benefits of each consumer. To
prevent confusion between other brands and FIT Cosmetics, when shopping at stores,
supermarkets, customers need to pay close attention to the packaging information and

labels on each product.

Ready to get Impressed by new pair of Dr.Kool
toothbrushes from FIT Cosmetics — “The hosttest”
product for this summer

Are you ready to conquer a unique product, a product that you haven’t seen before?
Now come out in “Summer 2018”. If you still hesitate to try, these are the reasons why
you cannot miss this new pair of toothbrushes.

Oral hygiene is always a necessity in everyday life of every family. To prevent dental
problems, choosing the right toothbrush is a very important factor. It helps eliminate plaques
on your teeth, eliminate tooth decay factors and protect the gums efficiently. Otherwise, if




you choose improper toothbrush, it is very easy to damage the enamel, tooth and gum
surface, leading to tooth erosion, gum diseases and tooth sensitivity.

With the mission of caring and protecting for Viethamese families, FIT Cosmetics has
infroduced two new types of toothbrushes: Dr.KOOL Mashi Pro and Dr.KOOL Well Pro, both
are made by Korean technology creating outstanding features, able to meet the needs of
comprehensive dental health care.
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Unique packaging design suitable for youngsters who love to be distinction

With double helix bristle, enhanced elasticity and durability, Dr.KOOL Mashi Pro and Dr.KOOL
Well Pro clean as twice as normal toothbrushes. The bristles are extremely soff enabling them
to brush every tooth not only without hurting the gums, but also protecting and keeping them
healthy. Dr.KOOL Mashi Pro and Dr.KOOL Well Pro’s super slim and small shape heads make
them easier 1o slip into every corner of mouth, including the most inaccessible areas deep
inside. They facilitate cleaning and dislodging all plagques and food particles, easily Kkill
bacteria that cause tooth decay and protect your mouth as much as possible. On the other
hand, handle is design with firm, anti-stain and anti-mold features, keep the brush always
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Using Dr.KOOL Mashi Pro, Well Pro in combination with toothpaste and Dr.KOOL
foothpaste provide superior oral protection.




Beside Dr. KOOL Mashi Pro and Dr. KOOL Well Pro toothbrushes, the Dr Kool line of FIT
Cosmetics has been recognized for its variety of tfoothbrushes such as: Kool Tornado, Dr. Kool
Dark Knight, Dr. Kool Panda Pro Gold, Dr. Kool Panda Pro Silver, Dr. Kool Panda Clean etc.,
With the mission to connect and improve Viethamese consumers’ health, FIT Cosmetics will
strive to intfroduce more diverse and valuable products, aim to become Top 05 Reputable
and Trusted Leading Enterprises moving in accordance with the direction that FIT Group —

the parent company has oriented.

FIT Cosmetics: OCLEEN Floor cleaner - For
shiny, glossy floors

Using OCLEEN Floor cleaner — a breakthrough product thanks to Super Clean cleansing
technology, will remove dirt in every corner of floor, make it spotless and shiny with a
pleasing aroma.

Every day the floor is accumulated with a lot of dirt and bacteria caused either by daily
activities of family members or from the air. For families with children, the floor is where the
children play every day, especially babies at the crawling stage. While crawling, they then
constantly expose to the floor and at the same fime enable for bacteria to penetrate the body,
resulting in many intestinal diseases such as poisonings, infections, helminths and so on.
Therefore, cleaning the floor regularly is extremely necessary. For families with pets, you even
need to pay more afttention. Because the animal body is always a favorable environment for
bacteria to grow and they will stick full up on the floor whenever they lie or walk.

OCLEEN Floor Cleaner has 3 scents: (1) Cherry; (2) Japanese Tea Flowers; (3)
Lemongrass. Product volume: 1 liter

OCLEEN Floor Cleaner is a breakthrough product thanks to Super Clean cleansing technology,
will remove dirt in every corner of floor, make it spotless and shiny with a pleasing aroma.




In addition, the OCLEEN Floor Cleaner is made with an extremely safe formula, make it totally
different from the ordinary floor cleaning water. It does not leave behind any streak, does not
contain alkaline compounds, not cause irritation, as well as not bring the greasy feeling; it is
friendly to the environment and so help you feel more secure when using.

Beside floor cleaner, the OCLEEN product line of FIT Cosmetics also includes a wide range of
products such as glass cleaner, multi-purpose cleaner, bathroom cleaner, toilet bleach, drain
cleaner efc., which aim tfo meet all the demand of house cleansing. With their power of
remarkable cleanse, safe and time-saving as well as energy-saving, OCLEEN product line
promises to become an indispensable companion in the life of Viethamese consumers.

Especially, with the right investrment and orientation from the parent company - FIT Group, FIT
Cosmetics is getfting closer and closer to becoming a leading brand that is always chosen and
frusted by Viethamese people by connecting and improving the lives of Vietnamese

consumers with the most valuable products and services.

FIT offered free medical examination for 1000
people in Tra Vinh

On May 5th, 2018, FIT Group teamed up with the Mindfulness-Based Transformation
charity group (MT) organized free medical examination, gift giving and free medicine
distribution for about 1,000 ethnic minority people in Cau Ke district, Tra Vinh province.

Starting from 7 a.m, volunteer tfeam of FIT and MT group was present at Hoa Binh Pagoda,
Group 1, Cau Ke Townlet, Cau Ke District, Tra Vinh Province to start the free medical
examination, gift giving and free medicine distribution for 1000 ethnic minority people in
difficult circumstances.

In this volunteer activity, FIT and its member companies along with the MT gave 1000 gifts of
essential necessities, Vikoda drinking water, 300 pieces of educational stationary for children,
bicycle for studious children, wheelchairs for the elderly with disabilities, wag wheels for the
disabled selling lotftery tickets as well as specific medicine that is appropriate for each one’s
health.

It is known that 30% of the people are Khmer people, most of the people live mainly on
agricultural crops and being hired, their lives are unstable, many families have difficulties in
life, they even do not have money for treatment when having diseases. Therefore, this
volunteer activity is a very meaningful work, motivafting the spirit and supporting some
practical material, helping local people to get access to health care, children to be
equipped with some learning materials.




Aware of the responsibility of enterprises for the community and the development of the
whole society, from the beginning of 2018 to now, FIT and its subsidiaries have carried out
many meaningful activities such as giving charity meals to patients in hospitals in Hanoi,
giving presents to the elderly and disabled children in Thuy An, Ba Vi; donating to support
the costs of treatment for a father and his child with cancer at the National Institute of
Hematology; visiting and offering Qifts for the elderly at Phong Phu Binh, Thai Nguyen and
Soc Son leprosy camps; etc. The free medical examination of F.IT and its member
companies, in collaboration with the MT group, not only expresses the spirit of "The good
leaves protect the worn-out leaves”, sharing love but also demonstrates the commitment
that the Board of Directors has guided.

A few photos of the program:
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FIT: Feel the warmth with 750 meals given to
the patients at K Tan Trieu Hospital and
National Institute of Burns

Starting from the sharing heart for poor patients, in April 2018, FIT continued fo
collaborate with the Hoa Chum Ngay volunteer group to carry out a series of
charitable activities at K Tan Trieu Hospital and National Institute of Burns, Hanoi.

Promoting the tradition of "mutual sympathy” and with the desire to help patients with
difficult circumstances, last April, FIT has provided 750 free meals for patients under tfreatment
at KTan Trieu Hospital and the National Institute of Burns in Hanoi. Although the value of each
meal is not much in terms of material, it contains the heart of the whole staff of FIT, wishing to
share some of the pain that patients suffer, reduce the economic burden for patients in
difficult circumstances

Looking at the hot meals handed to each patient and patient’s family member, the
volunteers FlTers feel warm hearted and with this charitable activity, each individual FlTer
participating in the program feels themselves more useful to society, shares and brings joy to
the community. This is a practical and meaningful activity, and volunteer activities are held
regularly at FIT. *We are very grateful that the company has given us meals. Thank you very
much. "- A fouching patient shared.

Recognizing the important role of enterprises in the development of the whole society in
addition to business development objectives, since its inception, FIT and its aoffiliates have
always focused on carrying out their responsibilities to the community and the whole society.
In addition to charitable donations at major hospitals in Hanoi, F.I.T and other companies in
the same system have implemented many other activities such as: Gifts for the elderly and




disabled children in Thuy An, Ba Vi; donations to support the treatment costs for a father and
his daughter with cancer at the National Institute of Hematology; visiting and offering gifts
for the elderly at Phu Binh Thai Nguyen leprosy camp and Soc Son leprosy camp...

In 2018, FIT Group and its affiliates will continue to participate and carry out more extensive
social activities, wishing to contribute to the development of society and improve the lives

of the people of Vietham.

FIT donated 850 charitable rice portions Hanoi
National Cancer Hospital K3 and National
Institute of Burns

As part of a series of monthly charitable activities, on May 22, 2018, FIT has continued
to cooperate with Moringa Flower (Hoa Chum Ngay) Volunteer Group to donate 850
rice portions at Hanoi National Cancer Hospital K3 and National Institute of Burns.

Starting from 16h45, 850 charitable portions had been delivered freely by Moringa Flower’s
and FITer- volunteers to disadvantaged patients in K3 Hospital and National Institute of Burns,
Hanoi. This meaningful activity was received not only high expectations from patients in
hospitals, but also a great supports and responses from large numiber of FIT's employees.

FIT's charity program with co-ordination from Moringa Flower group is carried out every
month. The participation in these meaningful and practical volunteering activities has
enabled the Board and all FIT staff fo deeply experience the difficulties of the patients in
dealing with illness and thereby evoke the willing to share and encourage the spirit of
patients and their families.

Mrs. Nguyen Thi Linh, 60 years old, from Ha Nam province, suffering from cancer treatment
at K3 Hospital said: *We are here means the people who have been given ‘death sentence’.




We are not only get disease but also are so poor, so having daily meal are all thanks to the
kind hearts.”

In addition to monthly charity work, other social activities have been actively taken part in
by FIT and its member companies in many areas such as health care for poor people,
presents for the elderly and children with disabilities, donations to patients with cancer etc.,
This is the strategic direction that the company set out in parallel with business development
goals, from which It contributes to improving the living and bringing meaning to the whole
society.
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