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FIT and the Shareholders’ General Meeting Week 

FIT Group and its member companies are heading for one of the most important times 

in their corporate restructuring process: annual shareholders meeting season – when 

strategic deisions are made. 

In the year 2017, the move to new business model, targeting for sustainable value for 

shareholders, has accompanied important investment decisions made by the group and its 

member companies. Specifically, the Cuu Long Pharmarcy (DCL on HSX) has acquired 

Euvipharm, built a new Capsule III factory, and especially joint the venture Benovas with 

SCIC. Meanwhile, Can Tho Techno – Agricultural Supplying (TSC on HSX) has cut down 

business lines that are not suitable to the group’x expertise such as TSP and other trading 

activities. Khanh Hoa Mineral Water – FIT Beverage (VKD on HNX), which owns a special 

mineral water source with pH >=8.5, has invested in production lines, product identification 

and especially the distribution network. And last, perhaps the most important, is that the 

group has chosen to make itself more transparent, efficient and honest to its stakehoholders. 

Corporate restructuring is never an easy process, which cannot avoid losses. FIT and the 

member companies are not out of that law. The obvious consequence is a decline in sales 

in most business lines, resulting from making capital investments and redirecting the business 

model. The data from 2017 financial statements shows a decline of 33% comparing to 2016. 

The decline in sales have led to a decrease of 21% in most profit figures, although not at the 

same pace. Notably, TSC has made a loss of VND 30bn while VKD did not make a profit. 

But is was a worth-while trade-off, as most operating efficiency indicators have all improved. 

Before- and after-tax profits to sales and gross profits have been better than before on 

average in all business lines. A specific example is the before- and after-tax profit to net sales 

have increased from 8.1% to 10.1% and from 5.9% to 6.9% respectively in 2017 compared to 

2016. It should be well noted that the operating cash flow of the group has increase 

significantly from a negative 90bn in 2016 to 97bn in 2017. Although the achievement is just 

initial, it has proved the soundness of the strategic choice: sustainable shareholders’ wealth 

has been chosen instead of short-term showy performance. 

In summary, the corporate restructuring and business model renovation have been on the 

right track. The year 2018 is promising to see our endless efforts, which have been made at 

the cost of short-term benefits, being converted into corporate performance. We, the 

leaders, managers and every member of staff, have been waiting for the new future of the 

group. Looking at the business plans that have resulted from professional and continuous 

dialogues and discussions between our people about our capacity and market potential, 

we are confident that better results are awaiting us. It is never late to do right things. 
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SM calendar and business plan for 2018: 

• VKD: On April 20th in Hanoi, focusing on continuing the investment process to improve 

the production process, improve product quality, focus on key products, build 

distribution channels and start being profitable in 2018. 

• DCL: On April 21st in Hanoi, focusing on realizing the plan to increase revenue from 

investment in Euvipharm and to build Capsule III factory; develop new product lines; 

at once, establishing Benovas joint venture and studying to build the new Capsule IV 

plant, as well as the high-tech medical equipment factory; expected sales growth of 

26% and profit of 15%. 

• TSC: April 24th in Hanoi, focusing on the development of materials for foodstuffs 

(Westfood) and consumer goods; expecting a 25% revenue growth and profit growth 

from minus 30 billion VND in 2017 to break even in 2018. 

• FIT: April 27th in Hanoi, focusing on developing and improving the transparent, 

effective and honest corporate – member companies governance model; promoting 

the strength of investment and financial consulting services financial services; 

estimating revenue growth at 25% and profit margin at 13%. 

Unit: billion VND 

 FIT DCL VKD TSC 

 2017 Plan 2018 2017 Plan 2018 2017 Plan 2018 2017 Plan 2018 

Net revenue 

from business 

activity 

1625 2037 765 963 211 245 825 1028 

After-tax profit 112 127 75 86 -0.01 0.1 -30 0 

Revenue growth  25%  26%  16%  25% 

Profit growth  13%  15%  –  – 

 

  

 

FIT 2018 AGM: Restructuring the business 

towards sustainable value for shareholders 

On April 27, 2018, the Annual General Meeting of Shareholders of FIT Group 2018 took 

place in the 5th floor – Times Tower – HACC1 Complex – 35 Le Van Luong – Thanh Xuan 

District – Hanoi. 
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The meeting has approved: Report on business results in 2017; Plan 2018 and other issues 

under the authority of the General Assembly of Shareholders. 

According to FIT’s 2017 business results report, 2017 is not an impressive fiscal year, just looking 

at absolute numbers. In particular, revenue declined the most, only 67% compared with 2016, 

while other indicators only reached 80% to 95% over the same period. However, it is worth 

noting that the operating cash flow increased sharply, from minus 90 billion in 2016 to 97 

billion in 2017. 

 

The decline in sales comes from the fact that the Group actively reduces the business 

activities of the Cantho Agricultural Technology and Technique Joint Stock Co (TSC on the 

HSX) with the divestment in Can Tho Agro-chemical Joint Stock Company (TSP) from late 

2016 and stop of the commercial activities of Nong Tin in 2017. The decrease in sales of the 

TSC group led to a sharp decline in sales of the Group. However, this decline in sales is 

necessary because of the future value of shareholders. 

In addition to the decline in revenue due to the shrinking of non-core businesses, the 

concentration of resources on the strengths of Pharmaceuticals and Foodstuffs has led to 

the acquisition and investment of new plants, contributing to the sluggish business 

operations. However, these declines are not worrisome as the critical criteria reflecting 

business performance have been improved. This means that revenue will return to growth 

after business restructuring and basic investment is completed, and hence the profitability 

criteria will be better due to improved performance. 

In addition, the cash flow has grown sharply and has shifted from negative to positive, 

indicating to some extent that the Group is operating on a safer basis of finance. In other 

words, the Group is creating value for its shareholders through greater efficiency in its 

operations. 

The belief in shareholder value in the future is reinforced by looking at the financial position 

of the Group. It is noteworthy that the value of stocks over the same period in 2017 increased 

50% in the context of restructuring Group is a good sign that the market has a positive outlook 

for the potential value of FIT. 

 



 

With the ambition of becoming a billion dollar corporation in the future, 2018 is considered 

to be a year of continued investment, besides continuing to take advantage of financial 

investment opportunities to promote the strength of the company, contributing to increasing 

business efficiency. Specifically, net revenue is expected to reach 2,037 billion VND, up 21% 

while after-tax profit will come in at 127 billion VND, up 13% compared to 2017. As for the 

food industry, the Group will continue to expand its raw material areas to minimize the risk of 

external supply, increase production capacity to expand the market as well as improve 

business performance. With the pharmaceutical industry, continue to closely follow the 

investment activities to ensure the timely, economical and effective and restructure the 

member companies to bring DCL to new heights, not just stopping at the profit growth 

numbers. As for consumer goods, continue investing to stabilize the market, develop new 

products as well as strengthening and enhancing the brand to step by step bring member 

companies into the ranks of leading companies in the commodity line. 

It can be said that the strategic plan that FIT implemented in 2017 has helped the Group to 

make strong changes: shaping the business model which focuses on key areas such as 

pharmaceuticals, foodstuffs, consumer goods, and gradually eliminating ineffective areas. 

FIT has invested heavily to become a more transparent, friendly group to consumers, 

shareholders and investors. 

And with positive signals from 2017, with plans approved in 2018, the Group will gradually 

harvest fresh fruits as its core industries are gradually consolidating their position and growth 

while the ineffective fields will be limited to ensure the safety of the Group’s business 

operations. With the current performance, FIT is gradually asserting the great potential of an 

efficient investment finance group, increasing shareholder value through a diversified 

portfolio of investment advisory services, quality portfolio, professional personnel. 

 

 

 

FIT appoints Director of Investment and 

Director of Legal Department 

On the afternoon of April 23, 2018, FIT Group held a ceremony to announce and appoint 

Mr. Pham Xuan Truong promoted as the Director of Investment and Ms. Bui Hong Hanh 

officially assumed the position of Director of Legal Department. 

The decision-making and promotion of senior staffs at the Group has shown the Board’s 

interest in the company’s employees, always prioritizing the appointment of internal 

personnel for higher positions and thereby encourage employees to strive to improve their 

knowledge and skills to be ready to assume senior positions at the corporation. This is also a 

strategy for human resource development that the company has set and pursued since the 

start of the company. 
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On behalf of the Board of Directors, Nguyen Thi Minh Nguyet – General Director of the 

company gave some speeches and handed over the appointment decision to Ms. Bui Hong 

Hanh and Mr. Phi Xuan Truong. Ms. Nguyen Thi Minh Nguyet also expressed her expectation 

in the new position, Ms. Hanh and Mr. Truong will continue to develop their capacity as well 

as enthusiasm together with the Board and FIT staff to build FIT increasingly developed. 

Prior to his appointment as Legal Director, Bui Hong Hanh had more than two years of 

experience as Legal Manager of the company. Since joining FIT to date, with pratical 

experiences and broad knowledge, Ms. Bui Hong Hanh has made great contributions to 

finishing and perfecting the Group’s legal process and regulations, great contributions to the 

Group’s major projects as well as successfully completed the coordination with other 

companies in the same system to ensure compliance with the laws of the State. 

Joining FIT since 2014, with more than four years of experiences at FIT, Mr Phi Xuan Truong has 

constanly been learning and made great contributions in consulting the management of 

the company in the major investment projects of the Group. With the knowledge and long 

experience in the fields of accounting, auditing, investment consulting as well as the spirit of 

progress, from the position of Investment Specialist, Mr. Truong has been highly appreciated 

by the Board of Management and has been promoted to Deputy Director of Investment in 

early 2017. After nearly a year as Deputy Director of Investment, Mr. Truong continued to 

demonstrate his ability and dedication, and completely convinced the Board of Directors of 

the company deserves the position of Director of Investment. 

 

Besides the promotion ceremony for Ms. Bui Hong Hanh and Mr. Phi Xuan Truong, the 

company also handed over the appointment decision to Ms. Vu Thanh Hue to the position 

of the Board Secretary Supervisor. 

Respecting people and appreciating the right people is the number one priority at FIT. 

Therefore, the Board of Directors always prioritizes and expands the promotion opportunities 

for its employees as well as its member companies. Understanding the importance of 

developing high quality human resources associated with training for improving business 

performance of business, FIT Board of Directors have always placed quality human resources 

as the focus of the company’s development strategy, to make FIT not only an effective 

investment group, increasing value for shareholders through a diversified portfolio of 

investment advisory services, quality portfolio, but also a corporation with the orientation of 

professional development. 



 

 

 

Cuu Long Pharmaceuticals AGM – large projects 

continue to be developed and invested 

On April 21, 2018, Cuu Long Pharmaceutical Joint Stock Company held the Annual 

General Meeting (AGM) in 2018 at Floor 5 – Times Tower – HACC1 Complex – 35 Le Van 

Luong – Thanh Xuan District. – Hanoi. 

The meeting approved the report on business results in 2017 and the business plan of 2018; 

audited financial statements for 2017; statement on the issuance of employee stock 

ownership plan (ESOP 2018); statement on authorizing the Board to convert convertible 

bonds into shares; statement on FIT Group having the right to own up to 80% of the voting 

rights of Cuu Long Pharmaceuticals as well as other matters under the authority of the 

General Meeting of Shareholders. 

 

In 2017, DCL’s net revenue was 765.3 billion VND, 84% of the plan, but increased by 4% 

compared to 2016, revenue decline due to the ETC channel focusing on bidding good 

product group, the Pharmaceutical Law 2016 putting pressure on prices as well as Decree 

54 regulating the bidding for drugstores in hospitals. Control over overdue debt also limits the 

ability to supply goods while the capsule factory runs at full capacity but is still insufficient to 

meet the demand in the market. 

DCL’s profit after tax for 2017 is nearly 75 billion VND, reaching 78% of the plan as in 2017 DCL 

has successfully owned the Euvipharm Pharmaceutical Joint Stock Company, which is in the 

process of restoring its business operations, the cost of production was low, the cost of 

capital, the cost of sales increased due to the rebuilding of the distribution channel and the 

restructuring of the organization to increase management costs. In addition, DCL’s cost of 

sales increased compared to 2016 due to the promotion of sales system development, brand 
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development, investment in sales management software. At the same time, DCL’s 

investment costs have also increased due to the investment in biological equivalents, the 

addition of equipment and machinery to factories to optimize the quality of products with 

the most competitive prices on the market. 

In the year 2018, the business plan of Cuu Long Pharmaceuticals is set up with net sales of 

963 billion VND, up 26%; profit after tax is 86 billion VND, an increase of 15% compared to 

2017. With specific plans and targets, in 2018, DCL will focus on investing more strongly in 

production and business activities with the foundation of optimal production capacity, 

increasing bio-comparative products, researching new products in line with market trends, 

improving the sales system, standardizing the human resources capability, to professionally 

managing the administration and ensuring a strong financial situation. The company will 

continue to study the feasibility of the construction of an amalgamated factory expected to 

start in 2019. High-tech medical equipment factory will also be launched, expected to start 

in the third quarter of 2018 and continue to invest in the production of capsule 4 based on 

the market demand. 

 

Since becoming a member of FIT Group, receiving investment and strategic planning from 

the parent company, DCL has made great strides in the development of large potential 

projects. With ongoing efforts, DCL promises to step up to become one of the leading 

pharmaceutical companies in Vietnam, highly rated by patients, employees and partners 

for innovative, accessible and best-in-class products and services, with the mission of 

connecting and improving the lives of our communities through optimal health solutions. And 

2018 will be an important year when some projects are finished and put into operation, 

expected to greatly contribute to the increase of revenue for the company as well as other 

large projects to be invested in the groundbreaking contribution to the foundation for firm 

development in the future, helping the company to grow and develop. 

 

 



 

 

 

Vikoda’s AGM 2018 – bringing the Vikoda brand 

to the new height 

On 20 April 2018, Khanh Hoa Mineral Water Joint Stock Company – FIT Beverage held 

the Annual General Meeting (AGM) in 2018 on Floor 5 – Times Tower – HACC1 

Complex – 35 Le Van Luong – Thanh Xuan District – Hanoi. 

At the meeting, the Board of Directors and shareholders approved the main contents such 

as the report of the Board of Directors on business results in 2017 and orientation in 2018, the 

report of the Inspection Committee, the audited financial statement of 2017 as well as other 

issues under the authority of the General Assembly of Shareholders. 

In the year 2017, despite the advantages from the fact that the domestic economic 

situation has recovered and positively changed, however, the drinking water sector is still a 

competitive one. With the above situation, the Board has strengthened the steering 

committee to promote the production and business activities of the company such as 

stabilizing the organizational structure, building more factories, warehouses; developing 

distribution channels, researching and developing new products, expanding more markets. 

The unfavorable weather, heavy rain in the central provinces and the typhoon No. 12 

landing in Khanh Hoa in early November, 2017 has affected the company’s revenue, total 

revenue increased by 12% over 2016 but the large cost of machinery investment projects, 

new product development and flood damage caused the company to break even in 2017. 

 

At the meeting, the target for 2018 has been approved with a total revenue of 250 billion 

VND, up 18% compared to 2017 and after-tax interest expected to increase by 40%. On 

capital investment – construction, priority shall be given to additional investment or overhaul 
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of production equipment in replacement of degraded equipment, ensuring sufficient 

production capacity to supply goods to the market. As for brand promotion, in 2018, Vikoda 

will continue to research and improve the packaging design to suit the market demand; 

promoting the brand of Danh Thanh and Vikoda; developing new products that tend to 

sell well; deepening marketing research, developing a more effective advertising strategy, 

and promoting the product on effective channels. In addition, the company will continue 

to focus on developing highly profitable and effective products and focus on product 

groups in a streamlined but effective way and grow market share. 

 

With efforts to overcome the difficulties in 2017 and 2018 strategic orientation to invest 

strongly in facilities, key product development as well as Vikoda brand positioning in the 

target market, Vikoda’s leaders and staffs are showing their continuous efforts to bring 

Vikoda to be among the top 10 drinking water companies in Vietnam with the mission to 

bring the wonderful natural mineral water of Vietnam to the world. And with strategic 

consulting and investment from its parent company, FIT Group, 2018 promises to be an 

important milestone for the Vikoda brand to a new level, strengthened in key markets, step 

by step expanding the market to the whole country and starting to reach the world market. 

. 

 

 

TSC AGM – Focusing on efficient business, cost 

optimization 

On April 24, 2018, Can Tho Agricultural Technology and Technique Joint Stock Co 

(TSC) held the Annual General Meeting (AGM) in 2018 at Floor 5 – Times Tower – 

HACC1 Complex – No. 35 Le Van Luong – Thanh Xuan District – Hanoi. 
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At the meeting, the Board of Directors and shareholders approved the report on business 

results in 2017 and the production and business plan of 2018 of the Board of Directors; 

adopting the CG Regulations; approving for FIT Group to own up to 80% of TSC shares 

without having to make public tender offer and other issues under the authority of the 

General Meeting of Shareholders. 

 

In 2017, TSC’s net revenue was 824 billion VND, reaching 53% of the plan. The reason for the 

unsuccessful sales is the fluctuation of production and export of agricultural products in the 

country facing many difficulties, meanwhile, the consumer goods market is also 

experiencing fierce competition. 

Furthermore, companies in the consumer goods sector of TSC are still in the strong 

investment stage to build factories, expand the distribution system and market so profit from 

business activities is not enough to offset the cost. 

In addition, TSC is in the process of divesting capital at Can Tho Agro-chemical Joint Stock 

Company (TSP) and stopping Nong Tin’s trading activities has reduced the company’s 

sales. The drop in sales and shrinking of trading activities is necessary to ensure the interests 

of shareholders in the future. 

 



 

Business plan in 2018 has also been approved by the shareholders at the meeting with the 

target of net revenue in 2018 expected to reach 1028 billion VND, up 20% compared with 

2017 while profit after tax reached break even. In order to achieve the target, TSC will 

continue to focus on areas of business that are considered strengths of the company and 

optimize costs. 

In 2018, the company will continue to invest heavily in the consumer goods industry with the 

goal of bringing consumer goods companies into the ranks of leading companies in the 

field of activity. It is anticipated that TSC’s consumer goods group will start to make 

significant changes to take the loss and start profitable from 2018. 

As for the food industry, Western Food Processing and Export Joint Stock Company 

(Westfood) – a member company of TSC, will continue to expand investment in raw 

material areas, to increase the activeness and improve profit margins, meanwhile, the 

production capacity will also be increased to meet the large orders from foreign partners, 

helping to maintain and stabilize business performance. 

Since becoming a subsidiary of FIT Group, TSC has received strong support in terms of 

capital as well as support in management and operating activities from the parent 

company. With the strategic orientation in the long run of the parent company, together 

with the efforts and determination of the Board of Directors and all employees in 

implementing and fulfilling the plan, in 2018 TSC will confidently overcome difficulties, 

gradually stabilize and expand key business activities, bringing the company to strive for 

sustainable development in the future. 

 

 

 

FIT Cosmetics is honored “Top 10 Famous 

Brands of 2018” 

Recently, FIT Cosmetics has entered the Top “Top 10 Famous Brands of 2018” organized 

by the International Intellectual Property Institute in collaboration with the Vietnam 

Entrepreneurs Sciencific Uninon. 

In early 2018, the International Intellectual Property Institute and the Vietnam Entrepreneurs 

Sciencific Uninon jointly conducted a market survey to collect consumer opinion to conduct 

the survey program “Famous Brand VIII, 2018”. This is a market survey program aimed at 

evaluating and ranking reputable brands, which are governed by the Intellectual Property 

Law in Vietnam, through consumer trends research and credibility, trusted by society and 

consumers. 
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The Organizing Committee the survey to collect opinions of consumers from Food – 

Agricultural products; Pharmaceutical & Healthcare; Finance & Insurance; Construction – 

Real Estate; Travel; Electrical equipment; Appliances; Mechanical; Fashion; Retail systems; 

Cosmetics; etc. According to the results of the Organizing Committee obtained from the 

market survey and evaluation, “FIT Cosmetics” has been trusted by consumers, highly 

appreciated through the quality of its existing products, qualified for considering the title “Top 

10 Famous Brands 2018”. 

 

With the right investment and orientation from FIT Group, the parent company, FIT Cosmetics 

has been working hard to become the most reputable and trusted consumer goods 

company in Vietnam, thereby connecting and improving the lives of Vietnamese consumers 

through superior products and services. And becoming one of the well-known brands in 2018 

has confirmed the increasing prestige of FIT Cosmetics in the market of consumer goods in 

Vietnam. 

 

 

 

 Excellent “TERO Shop” Is Awarded In The First 

Quarter – 2018 

On April 08, 2018, TERO with Hai Duong distributor awarded certificate of merit and 

gratitude to Thanh Giang Shop which has completed excellently sales targets in the 

first quarter of 2018. This is one of the nation’s best selling showrooms of TERO. 

Thanh Giang shop is one of the big and prestigious stores in Hai Duong Province. The shop 

has used and sold TERO Neutral Liquid Detergent. 

TERO liquid detergent is used for both hand washing and washing by machine (top and 

bottom-door washer) with a pH value of 7, which is hand-friendly and does not wear out the 

washing machine. Ultra Clean technology removes stubborn stains 3 times stronger than 
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conventional laundry detergent. In addition, the natural fragrance in the detergent will help 

keep you from getting worried about clothes’ dampness during rainy days. 

 

Photo of activities in Long Xoan shop in Hai Duong province 

In the first quarter of 2018, TERO Neutral Liquid Detergent covered many stores across 

Vietnam with its blue. 

In addition, TERO has also organized activities at the point of sale and markets to introduce 

to consumers the products of TERO so they can have the opportunity to experience the 

product. 

 

 

Panalgan – A proud Vietnamese brand 

Panalgan – the main product of Cuu Long Pharmaceuticals – a subsidiary of F.I.T Group, 

is proud to be a Vietnamese high-quality product and has been trusted for many years. 

Currently, many fake drugs are spread on the market, affecting the health of consumers, 

especially the analgesic, antipyretic, flu drugs. Every year in Vietnam, there are dozens of 

poor-quality and counterfeit drugs being detected and suspended. Using low quality drugs 

can cause poisoning, allergies, more severely can cause toxicity including changes in 

cardiac function, changes in blood glucose levels, dyspnea or impaired function of vital 

organs of the body, may even cause life-threatening anaphylactic shock. Worryingly, fake 

and poor quality drugs have diverse types, consumers if not aware can very easily buy the 

wrong ones. 

With more than 40 years of operation in the field of pharmaceuticals, the Panalgal brand – 

the key product of Cuu Long Pharmaceuticals Joint Stock Company belonging to F.I.T Group 

has become the familiar name with consumers, pharmacies and major hospitals in the 

provinces of Vietnam. The Panalgan line of Cuu Long pharmaceuticals is produced on 

modern lines imported from Canada and South Korea, the quality of its materials follows 
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United States Pharmacopoeia (USP), has an analgesic, antipyretic, and pain-relief effect, 

which is very quick and effective. 

 

Besides focusing on modern machinery and quality products, Panalgan is always focused 

on improving packaging, product labels as well as more modern and more user-friendly 

packaging styles, meeting the expectation to become the drug which is always preferred 

and trusted by the Vietnamese. At the same time, to maximize the benefits of our customers, 

Cuu Long Pharmaceuticals chooses to distribute these Panalgan products such as: fever-

relief Panalgan, flu Panalgan, pain-relief Panalgan, etc through OTC (the distribution channel 

of the product from the manufacturer through the pharmacy and directly to the consumer 

without any other intermediate stage). With this distribution channel, consumers are not only 

using Panalgan products with the best quality but also with the most competitive prices. 

  

It can confirm that the Panalgan product line in particular and other product lines of Cuu 

Long Pharmaceuticals in general are proud to be Vietnamese quality products, helping 

improve the health of the Vietnamese. And with development orientation and strategic 

investment from the parent company F.I.T, Cuu Long Pharmaceuticals is expected to expand 

its operations to create more breakthroughs in the Vietnamese pharmaceutical industry, to 

bring the name of Cuu Long Pharmaceuticals to become a leading brand that is always 

chosen and trusted by Vietnamese people. 



 

With the mission to connect and improve the lives of the community through optimal health 

solutions to become the best Vietnamese pharmaceutical company appreciated by 

patients, employees and partners because of the innovative, accessible and best-of-breed 

products and services, the leaders and staff of Cuu Long Pharmacy have been working 

ceaselessly to build a company that is growing and getting great achievements. 

 

 

 

 FIT sponsored the 2018 National Middle and 

Senior Golf Tournament 

In line with previous golf sponsorship programs, FIT continued to be a sponsor of the 

National Middle and Senior Golf Tournament 2018 (Senior Championship 2018) taking 

place at FLC Ha Long Bay Golf Club & Luxury Resort. 

From April 14th to April 15th, 20018, there were dramatic performances of 128 golfers at FLC Ha 

Long Bay Golf Club & Luxury Resort (Quang Ninh) in the framework of VIETNAM SENIOR 

CHAMPIONSHIP 2018 jointly organized by Vietnam Golf Association (VGS) and VGS Media Joint 

Stock Company (VGS Media). 

  

The tournament is in the national golf tournament system of the Vietnam Golf Association, for 

golfers of Vietnamese nationality, Including men aged 50-60, women aged 45-55, amateurs 

under the Amateur Code of Conduct 2016 as defined by R&A Rules Limited and the United 

States Golf Association (USGA). The tournament contributes to the playing field and offers 

professional opportunities for senior and middle-aged golfers to interact, enhance the spirit of 

solidarity and promote the development of the golf industry in the country. 

With orientation towards the overall development of the whole society, FIT always actively 

participate in meaningful social-sport activities, bringing many values to the community. In 

addition to sponsoring sports tournaments, FIT and other companies in the same system are 

always involved in other social activities such as: free health check and treatment, charity 
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meals, seminars with young people, etc. Understanding the corporate responsibility for society, 

the Board of Directors and the whole FIT will continue to participate and accompany more 

charitable programs, social activities, contributing to the improvement of the lives of 

Vietnamese people. 

 

 

 FIT donated to support the treatment cost for a 

father and his daughter with cancer 

To promote the spirit of mutual affection and desire to share with the difficult 

circumstances, which are the tradition of FIT, so as soon as receiving the information 

about the cases of a father and his daughter with blood cancer treated at the National 

Institute of Hematology and Blood Transfusion, Hanoi, F.I.T has called and received the 

enthusiastic response and support of the staff of the company. 

Tra My girl was diagnosed with leukemia in early 2017 and has been treated at the National 

Institute of Hematology and Blood Transfusion (Hanoi) for one year. Until early 2018, her father, 

Phan Van Vu, who takes care of her, after many abnormal expression, was diagnosed with 

leukemia and was hospitalized in an emergency. Tra My has leukemia of level M2, her father is 

also detected with leukemia of level M4 and started his first phase chemotherapy. Both of them 

have blood cancer with serious anticipation. Previously when Tra My was sick, Mr. Vu also 

struggled to work in order to earn money for raising her. Even now he is sick, Vu’s wife has to 

stay in the hospital all day to care for them, their family is considered to lose their ability to work. 

Originating from the sharing heart, mutual sympathy and pity for the poor circumstances of 

them, the staff of F.I.T Group directly visited, encouraged and donated a small amount of 

money to help the Mr. Vu and his daughter. The money is not great but it partly supports the 

cost of treatment and living of the family at the National Institute of Hematology and Blood 

Transfusion. 
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In addition to business development objectives, carrying out the corporate social responsibility 

and for the social development, promoting mutual affection, sharing with difficult 

circumstances has always been a highlight at F.I.T during 11 years of establishment. In 2018, F.I.T 

and its affiliates will continue to make more and more trips to share the love, wishing to 

contribute to improve people’s lives and bring meaningful activities to the whole society. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Bản tin IR không nằm ngoài mục đích giúp Cổ đông, Khách hàng, Báo chí, CBCNV và các 

bên quan tâm khác có cái nhìn toàn cảnh, từ đó, đưa ra những đánh giá đúng đắn về giá 

trị F.I.T. 

 

Bên cạnh đó, Bản tin IR cũng thể hiện tính công khai, minh bạch, tôn trọng của F.I.T với các 

bên liên quan đảm bảo các mối quan hệ giữa F.I.T và các bên liên quan hiệu quả, bền 

vững, đa chiều. 

 

Phụ trách bản tin: Trần Thị Phương Thảo 

Phòng Truyền thông Công ty Cổ phần Tập đoàn F.I.T 

 

 Tầng 5 tòa nhà Times Tower – HACC1 số 35 Lê Văn Lương, phường Nhân Chính, Quận 

Thanh Xuân, Hà Nội. 

 (84-4) : 7309.4688 (109)    huyen.lk@F.I.Tgroup.com.vn   

www.fitgroup.com.vn    www.facebook.com/F.I.Tgroup.com.vn 
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